
Gillette Mach 3 Turbo Contest
Campaign Objective:

 To create excitement in the Target Group (Male 
16+) about the ‘New Gillette Mach 3 Turbo’.

 Use the contest as a vehicle to build involvement 
and procure feedback by offering freebies for 
registrations.

The Sify Solution:

 Sify aptly timed and branded the contest around 
the “World Cup Soccer 2006” mania with exciting 
prizes and giveaways for winners.

 Prime properties on home page were used to 
drive traffic to the contest microsite and other ad 
units and innovations were used for product 
branding.

Results & Summary:

 The campaign resulted in more than 26 lacs 
impressions and delivered 1.2%CTR.

 More than 5000 participants played the contest 
and 3000 registrations were received.


